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Abstract. In an era marked by democratic volatility, digital polarization, and eroding trust in 

political institutions, understanding how Generation Z engages with politics in Indonesia has 

become an urgent scholarly and practical concern. As the largest emerging electoral cohort, 

their political behavior is likely to shape the trajectory of Indonesian democracy in the coming 

decades. This study aims to identify the concrete forms of political engagement adopted by 

Generation Z, to elucidate their strategic roles in general elections, and to project the future 

configuration of their political participation. Employing a qualitative approach with a 

systematic literature review design, the research synthesizes scholarly articles, policy reports, 

and empirical studies on youth politics, digital participation, and democratic practices in 

Indonesia. Data were analyzed through iterative coding, thematic categorization, and 

interpretive synthesis to capture patterns of engagement both in formal and non-formal arenas. 

The findings reveal that Generation Z is not confined to the role of voters; they also act as 

digital campaigners, political influencers, grassroots mobilizers, and policy advocates who 

leverage social media platforms to frame issues, shape narratives, and influence public opinion. 

They demonstrate a combination of skepticism toward traditional political institutions and a 

strong propensity for issue-based activism, particularly on governance, social justice, and 

environmental concerns. The study concludes that Generation Z possesses substantial potential 

to recalibrate public policy and democratic accountability through sustained digital 

mobilization and hybrid forms of participation that bridge online and offline spaces. The 

novelty of this research lies in its comprehensive mapping of Indonesian Generation Z’s 

political engagement patterns specifically through the lens of digital political behavior, which 

has previously been examined only in fragmented or partial ways. The study contributes 

theoretically by advancing the discourse on digital democracy in the Global South and 

practically by offering evidence-based insights for political actors, electoral managers, and 

policymakers seeking to meaningfully engage young voters as partners in democratic 

consolidation. 
 

Keywords: Generation Z; Political Participation; Social Media Activism; Indonesian 

Elections; Youth Democracy 

 

INTRODUCTION 

Amidst Indonesia's increasingly complex political dynamics, Generation Z offers a distinct 

perspective and color in the political arena (Arfah et al., 2025). Generation Z can be defined as 

young people who actively contribute in various fields and are also intensively involved in 

internet usage. This generation has greater freedom in using the internet than previous 

generations. Furthermore, another perspective defines Generation Z as a generation that has 

https://journal.unismuh.ac.id/index.php/jed/article/view/19452
mailto:dosen02827@unpam.ac.id


ISSN: p-2540-8763 / e-2615-4374  

DOI: 10.26618/1xdqry81  

Vol: 10 Number 4, December 2025 

Page: 608-627 

 

 

  
609 

 

 
 

 

grown up with and is closely connected to technological advancements. Almost all of Generation 

Z's daily activities are related to technology (Kartal & Köksal, 2025). 

Generation Z, also known as centennials, is the group born between 1997 and 2012, directly 

after the millennial generation or Generation Y (Arum et al., 2023). Generation Z is larger in 

number and more dominant than other generations in Indonesia. The following graph shows the 

Indonesian population by generation. 

 

Source: (Goodstats, 2020) 

Based on the graph above, it can be seen that Generation Z is the largest generation, 

projected to reach 74.93 million people, equivalent to 27.94% of the population. Not only is their 

population large, but Generation Z also frequently accesses the internet, spending more than 7 

hours a day, with many experiencing addiction, reaching up to 13 hours a day (Alvara Research 

Center, 2022). 

As the largest generation and inextricably linked to the internet, Generation Z has distinct 

characteristics from previous generations. This generation is known for being analytical, 

responsive, and highly sensitive to social and political issues (Bilişli et al., 2024). According to 

the General Elections Commission (KPU), the National Final Voter List (DPT) for the 2024 

Election reached 204,807,222 people. Of these, approximately 55% to 60% are young voters, or 

approximately 106,358,447 people (KPU, 2023). As the generation with the highest participation, 

this indicates that Indonesia's future will be heavily influenced by the choices of the younger 

generation. Thus, the role of Generation Z in Indonesian politics is not only related to voting at 

the ballot box, but also to influencing policy, raising social awareness, and contributing to a better 

society (Hemastuti et al., 2025). 

This study aims to answer the following research questions: (1) In what forms does 

Generation Z participate in Indonesian politics? (2) What is the strategic role of Generation Z in 

general elections? (3) What is the projection of Generation Z's political involvement in the future?. 

This research stems from the growing attention to the role of Generation Z in Indonesian 

politics, which is undergoing significant transformation due to the development of digital 

https://journal.unismuh.ac.id/index.php/jed/article/view/19452


ISSN: p-2540-8763 / e-2615-4374  

DOI: 10.26618/1xdqry81  

Vol: 10 Number 4, December 2025 

Page: 608-627 

 

 

  
610 

 

 
 

 

technology and changes in social behavior. This research reflects the enthusiasm of this younger 

generation, who are not only consumers of political information but also active actors capable of 

shaping political discourse, direction, and dynamics in the digital public sphere. To understand 

this context more deeply, it is important to review several relevant previous studies that provide 

a theoretical foundation for this research.  

Several previous studies have contributed to understanding the phenomenon of political 

engagement among the younger generation, including the study conducted by Wahyudi and 

Loilatu entitled "Analysis of the Political Behavior of Indonesian Millennial and Z Generations 

in the Virtual Sphere". This study examines the development of political behavior among 

millennial and Z generations in the virtual space, along with the increasing use of the internet and 

social media in Indonesia. Using Jurgen Habermas's public sphere theory and Papacharissi's 

virtual space theory, the study attempts to explain how the younger generation forms public 

opinion and responds to political issues online. The analysis shows that the political behavior of 

millennial and Z generations is still influenced by their respective social backgrounds, with a 

tendency towards negative behavior such as cyberbullying, hate speech, the spread of hoaxes, and 

personal attacks against those with differing political views (Wahyudi & Loilatu, 2023). 

This research demonstrates that social media has become an important platform for the 

younger generation to express their political views, although challenges remain in communication 

ethics and maturity in dialogue. However, to gain a broader understanding of how Generation Z 

develops political awareness and accesses relevant information, further research that specifically 

examines media consumption patterns is needed. 

Furthermore, research conducted by Evita, entitled "Generation Z in the Election: Media 

Patterns of Generation Z in Seeking Political Information", provides a more focused view of this 

generation's media behavior in the lead-up to the 2024 Election. The study sought to explore how 

the younger generation seeks and consumes political information amidst the torrent of digital 

content. Using a mixed approach, both quantitative and qualitative, Evita involved 802 

respondents in the survey and conducted in-depth interviews with 19 individuals. The results 

showed that although social media is not always the primary source of political information, 

Generation Z still relies on these platforms due to their ease of access and interactive nature. 

Interestingly, this generation's consumption of political information is incidental with a short 

attention span of only around eight seconds. Nevertheless, they still prioritize the authenticity, 

reputation, and credibility of the information source. These findings provide valuable input for 

election management bodies and political parties to be able to communicate political messages in 

a format that is light, educational, entertaining, and visually appealing (Evita, 2023). 
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Evita's research provides an important perspective on how changing information 

consumption patterns impact the political awareness of the younger generation. However, the 

study focused more on the behavioral dimension of media and did not comprehensively describe 

the forms of political participation of Generation Z in social and institutional contexts. Therefore, 

further research is needed that not only highlights information access patterns but also analyzes 

how this generation utilizes digital spaces to concretely participate in political activities. 

Furthermore, Ermawati's research, entitled "The Role of Generation Z in Facing Election 

Dynamics in Indonesia", broadens the understanding of this generation's involvement in the 

electoral political process. In the study, Ermawati highlights how Generation Z, born between 

1997 and 2012, has a heightened political awareness and is actively involved in various stages of 

the election. This generation not only plays a role as voters but also acts as agents for 

disseminating political information, understanding party policy platforms, and actively 

participating in discussions on social media. With adaptive and innovative characteristics, 

Generation Z utilizes digital technology as a tool for campaigning and political education. The 

results of the study indicate that this generation's influence on election results is quite significant, 

even potentially changing the direction of public policy and social issues of public concern. Thus, 

the involvement of Generation Z is expected to strengthen the foundation of Indonesian 

democracy in the future (Ermawati, 2024). 

From these three previous studies, it can be concluded that each study makes a distinct 

contribution to understanding Generation Z's role in politics. Wahyudi & Loilatu's research 

highlights political behavior in the digital space, focusing on the dynamics of communication and 

the ethics of online interactions. Evita's research provides an overview of Generation Z's media 

usage patterns in seeking political information, while Ermawati's research emphasizes the 

importance of this generation's active participation in the electoral process. However, there are 

research gaps that still need to be filled. 

However, there is a lack of holistic studies that map the diverse political roles of Generation 

Z and project their potential future impact on Indonesia's political structure. Most previous 

research tends to focus on behavioral aspects or communication patterns, while the strategic, 

ideological, and creative dimensions of Generation Z's political participation remain unexplored. 

Furthermore, previous research has not explored how the synergy between digital activism, 

skepticism of political institutions, and campaign creativity can shape a new face of Indonesian 

politics that is more participatory and open to change. 

This research aims to fill this gap by offering a more comprehensive approach. Combining 

theoretical analysis and an in-depth literature review, this study seeks to comprehensively 
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describe how Generation Z plays a role in reshaping Indonesian politics, both through concrete 

actions in the digital world and through contributions to the transformation of the political system. 

The primary focus of this research is not only on how they engage, but also how they create more 

innovative and contemporary patterns of political participation. 

This research offers a new perspective by integrating digital activism, institutional 

skepticism, and campaign creativity into a comprehensive analysis of Generation Z's political 

role. Thus, this research serves not only as a phenomenological description but also as an attempt 

to understand how this generation's interaction patterns, communication strategies, and values are 

able to challenge conventional political structures. Through this approach, the research is 

expected to provide a deeper understanding of how "clicks" in the digital world can become 

symbols of real change in Indonesian politics. 

By building a bridge between previous findings and the current political context, this 

research seeks to uncover new dimensions in how Generation Z understands, accesses, and 

influences the political system. This is not limited to elections or online activities, but also 

encompasses how they articulate their political aspirations through social participation, policy 

advocacy, and the formation of collective political identities in the digital age. Therefore, this 

research is an important step in understanding how the younger generation, through the power of 

technology and creativity, can act as drivers of change in Indonesia's evolving political landscape. 

 

RESEARCH METHODS 

This research uses a qualitative approach with a literature review design. A qualitative 

approach was chosen because it provides researchers with ample room to explore meaning, 

interpret context, and understand social phenomena in depth through the analysis of narrative and 

conceptual data. Qualitative research methods are flexible and in-depth approaches aimed at 

examining the diversity of human experience. This approach does not focus on numbers or 

measurable data as in quantitative research, but rather emphasizes the meaning and context of 

human behavior (Creswell, 2018). Qualitative research methods aim to uncover details of 

individual experiences through narratives and personal stories that show the complexity of social 

life (Swift, 2022). Therefore, a qualitative approach allows researchers to understand the meaning 

behind social behavior, actions, and experiences comprehensively. 

In the context of this research, the design used is library research, namely a research method 

that focuses on the analysis of written materials such as books, journals, official documents, and 

other literature sources that are relevant to the topic being studied (Dewi, 2021). 

This type of research was chosen because it provides a strong theoretical foundation and 

allows researchers to examine previously developed scientific ideas. Literature review focuses on 
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the analysis and interpretation of written materials, including books, magazines, newspapers, and 

scholarly journals, within their context (Hadi et al., 2022). This research used this design to 

analyze various scientific sources related to the role of Generation Z in Indonesian politics, 

including understanding levels of political participation, trust in political institutions, and the 

influence of digital media on the political behavior of the younger generation. 

The research procedure was carried out systematically through several interrelated stages. 

The first stage was library data collection. At this stage, researchers explored various materials 

and literature, such as books, scientific journals, research articles, and official documents relevant 

to the research theme. These sources were collected from various academic sources, such as 

Google Scholar, national and international journal portals, and university library collections. 

Library research is a scientific activity that collects data and information from various written 

sources, which are systematically processed and reviewed to answer the research problem. 

Therefore, the data collection stage in this study was carried out by considering the relevance, 

credibility, and currency of the sources (Sari & Asmendri, 2020). The second stage was data 

grouping. After the literature was collected, researchers classified the sources based on their 

suitability to the theme, research focus, and the type of data they contain. This process included 

sorting sources into conceptual, empirical, and normative sources to enable more focused 

analysis. Data sources are the sources from which information used as references in the research 

is obtained (Hardani et al., 2020). In the context of this research, all data used is secondary, as it 

was obtained from existing and previously published references. Therefore, secondary data 

sources were used to complement and strengthen the primary data from existing references, such 

as research reports, books, and scientific publications (Zakariah & Afriani, 2021). 

The next stage is literature analysis. In-depth analysis is conducted on each selected data 

source with the aim of discovering patterns, meanings, and relationships between concepts 

relevant to the research topic (Ojoboh & Igben, 2024). Data analysis is a series of activities to 

systematically find, organize, and compile information for easy understanding and dissemination 

to others (Naamy, 2019). In this study, data analysis was conducted through three stages, as 

described by Miles & Huberman: data reduction, data presentation, and verification. Data 

reduction was carried out by summarizing primary information and selecting relevant aspects 

related to Generation Z's political participation, level of trust in political parties, and the influence 

of digital media on political behavior. Data presentation is done in the form of narrative 

descriptions that demonstrate the relationships between concepts, while verification is carried out 

by drawing gradual conclusions that are continuously tested with additional data to ensure more 

objective results (Miles & Huberman, 2014). 
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The final stage in the research procedure is literature synthesis, the process of combining 

the various pieces of information obtained into a coherent analysis. In this stage, researchers 

integrate various theoretical perspectives and previous research findings to build a more 

comprehensive understanding of the role of Generation Z in Indonesian politics. This synthesis 

process involves comparing, assessing similarities, and identifying differences between previous 

research findings to obtain a comprehensive picture that explains the phenomenon being studied. 

Literature analysis and synthesis are not only conducted after the data has been fully collected but 

also continue throughout the research until final conclusions are formulated (Abdussamad, 2021). 

This study did not involve human subjects because it adopted a pure literature review 

design. All data and information analyzed came from published written sources, including books, 

scientific journals, policy reports, and other official documents. Therefore, this study relies 

entirely on the credibility and validity of data obtained from secondary sources, not from direct 

observation or interviews with participants. This approach aligns with the characteristics of library 

research, where researchers directly encounter research materials in the form of ready-to-use texts 

and data, rather than field experience (Mestika, 2014). 

To ensure data validity, researchers conducted source triangulation by reviewing various 

reputable journals, academic books, and official documents. Triangulation was conducted to test 

the consistency and reliability of information obtained from different sources. Source 

triangulation is a validation technique that involves comparing data from various sources to ensure 

the accuracy and accuracy of the information. In this study, researchers reviewed various relevant 

previous research results and compared them with established theories to identify any alignments 

and discrepancies. Source credibility was verified based on publication standards, the authors' 

expertise, and their relevance to the research theme. Only sources that meet academic criteria and 

have gone through a peer-reviewed review process are used in the analysis (Sugiyono, 2013). 

In addition to triangulation, credibility assessment was also conducted through an 

evaluation of the publisher's reputation, year of publication, and the socio-political context 

underlying the source's writing. This process aims to ensure that all data used is truly 

representative and scientifically accountable. The reliability of literature sources in academic 

research is determined by the extent to which the material is relevant, valid, and up-to-date 

(Ahmed, 2024). Therefore, researchers ensured that all literature used came from trusted sources 

and supported the research arguments logically and empirically. 

With systematic procedures and rigorous validation, this study strives to produce a 

comprehensive, objective, and accountable analysis. The literature review approach allows 

researchers to obtain a broad overview of the phenomenon of Generation Z political engagement 
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without the need for direct field observations, while still prioritizing methodological rigor and 

scientific validity. The results of this literature selection, analysis, and synthesis process are 

expected to contribute to enriching the literature on youth political participation in Indonesia and 

serve as a reference for further research that examines socio-political dynamics in the digital era. 

 

RESULT 

Table 1. Forms of Political Involvement of Generation Z 

Involvement Type Source Political Impact 

Digital Campaign Wahyudi & Loilatu (2023) Improving youth political 

literacy 

Policy Advocacy Ermawati (2024) Promoting political 

accountability and 

transparency 

Voter Mobilization KPU (2023) Increasing the level of 

election participation 

Online Social Movement Rahmawati et al (2025) Increasing public pressure on 

the government 

Creative Campaign Syahputri & Katimin (2024) Forming an inclusive political 

awareness 

Digital Campaign Wahyudi & Loilatu (2023) Improving youth political 

literacy 

The role of Generation Z in Indonesian politics is becoming increasingly significant as 

awareness and concern for social and political issues develop in society. This generation, born 

and raised in a digital environment, demonstrates a strong interest in politics, especially in the 

lead-up to general elections. Generation Z has a strong concern for political and social issues, 

supported by easy access to information via the internet. This makes them more open to political 

issues and has a deep understanding of social and government dynamics (Ain et al., 2023). 

Generation Z actively participates in the political process, both as voters and campaigners. 

Generation Z is characterized by flexibility, critical thinking, and tolerance of differences, 

developed through intensive interaction with information technology. With these characteristics, 

Generation Z is not merely a spectator in the political process but also helps shape the direction 

of national policy (Wartoyo & Ginting, 2024). 

Furthermore, Generation Z's ability to utilize social media to disseminate political 

information is a key strength that distinguishes them from previous generations. This generation's 

familiarity with technology and digital media makes them creative in disseminating political 

issues through engaging and entertaining content. Through the content they share, people become 

more interested in finding out about current political issues (Firamadhina & Krisnani, 2021). 

Therefore, Generation Z is not only a consumer of information but also a producer of ideas that 

shape broader public opinion. However, on the other hand, Generation Z also displays skepticism 

https://journal.unismuh.ac.id/index.php/jed/article/view/19452
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towards existing political institutions. This generation's dissatisfaction with the perceived lack of 

transparency of the political system has led them to openly express criticism through social media. 

This critical attitude is not only a form of distrust but also an effort to pressure government 

institutions to be more accountable and open to public participation. Through various digital 

actions such as campaigns, virtual protests, and online petitions, Generation Z strives to oversee 

public policy to be more responsive to community needs (Rahmawati et al., 2025). 

Furthermore, Generation Z's creativity in utilizing social media for political campaigns also 

marks a new transformation in political communication strategies in Indonesia. This generation's 

political campaigns are packaged in light, engaging, and relevant content, reflecting today's digital 

communication styles. The visual and audio elements used not only reinforce political messages 

but also indirectly educate the public (Syahputri & Katimin, 2024). This creative approach allows 

political messages to be conveyed widely in a more persuasive and less rigid manner. 

Furthermore, Generation Z also plays a role in influencing public policy through active 

participation in the digital space. Generation Z is able to utilize social media as a means to 

coordinate community actions, both in the form of online petitions and solidarity movements 

(Azizah, 2023). In this context, Generation Z is not merely a recipient of policy but also an agent 

of change, encouraging the government to be more responsive to citizens' needs. 

Generation Z's electoral participation represents a significant shift in Indonesia's political 

context. Generation Z possesses a high level of political awareness and a tendency to engage 

directly in elections. They no longer vote based on family influence, but rather on analysis and 

information obtained independently (Wartoyo & Ginting, 2024). This generation's political 

independence marks the emergence of rational voters who evaluate potential leaders based on 

their track record and credibility, not solely on popularity. With its large demographic presence 

in Indonesia, Generation Z is a determining factor in election results and the direction of future 

national policy (Hemastuti et al., 2025). In addition to acting as active voters, Generation Z is also 

involved in election administration and outreach. The General Elections Commission (KPU) has 

recorded an increase in the number of young volunteers participating in voter education and 

monitoring the election process (KPU, 2023). This demonstrates that Generation Z views 

elections not only as an administrative process but also as a platform for active participation in 

maintaining democratic integrity. 

Digital engagement is a key characteristic of Generation Z in politics. Social media plays 

a significant role in shaping this generation's political opinions and participation. Platforms like 

TikTok, Instagram, and Twitter are used as spaces for discussion, voicing aspirations, and 

criticizing policies. Through creative and interactive communication strategies, Generation Z has 
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transformed social media into a dynamic new public space (Yanti et al., 2024). Generation Z is 

able to package political messages in entertaining yet informative digital content. Visual elements, 

humor, and the use of light language create a unique appeal, making political issues more readily 

accepted by the public (Rois et al., 2024). With this approach, politics is no longer viewed as 

rigid, but rather as a relevant and engaging part of everyday life. 

Despite demonstrating high levels of engagement, Generation Z tends to be skeptical of 

political and government institutions. This distrust stems from low transparency, persistent 

corruption, and social inequality. However, this skepticism is not a form of apathy, but rather a 

reflection of a strong desire for change (Rahmawati et al., 2025). Dissatisfaction with the political 

system has driven Generation Z to create new channels to express their aspirations, both through 

social movements and digital campaigns. This critical stance demonstrates how Generation Z no 

longer relies on formal mechanisms like political parties, but instead prefers to utilize digital 

spaces to advocate for values of justice and openness (Simbolon et al., 2021). Therefore, 

institutional skepticism is driving the creation of new, more transparent and participatory forms 

of political participation. 

Generation Z is known as an agent of innovation in politics. Their campaign strategies are 

digitally based, prioritize visual creativity, and are delivered in a communication style appropriate 

for a young audience (Syahputri & Katimin, 2024). This approach has proven effective in 

increasing political literacy among the wider public. Generation Z's campaign style focuses not 

only on candidate promotion but also on public education about social issues and policies. 

Creative campaigns using short videos, memes, and infographics are an efficient way to convey 

complex political messages in a light and engaging manner. Furthermore, this innovation 

encourages cross-generational participation because digital content is easily accessible and 

disseminated. This approach expands democratic space through active public engagement in 

political conversations (Rois et al., 2024). 

Thus, the results of this study indicate that Generation Z's role in Indonesian politics 

extends beyond election activities to include digital engagement, critical attitudes toward political 

institutions, and innovation in political communication. This generation has introduced new 

approaches to politics that are more participatory, transparent, and creative. Through the power 

of technology and a spirit of change, Generation Z has the potential to be a key driver of 

Indonesia's political transformation toward a more democratic and inclusive system. This role 

reflects not only active participation in the electoral context but also an awareness of collective 

responsibility for building a better political future for all citizens. 
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DISCUSSION 

The Role of Generation Z in Reshaping Indonesian Politics 

The role of Generation Z in Indonesian politics is increasingly prominent, especially in the 

lead-up to the general election (Kuncoro et al., 2024). This generation is highly concerned with 

political and social issues. The advent of the internet has made Generation Z more open to political 

issues, increasing political participation and a deeper understanding of political information and 

knowledge (Ain et al., 2023). 

Generation Z demonstrates active participation in elections, both as voters and campaigners 

(Septian & Wulandari, 2024). Living in the information technology era, Generation Z is known 

for being up-to-date with the latest information, making their mindset flexible, critical, and 

tolerant of differences. This differentiates Generation Z's perspective on politics. With their large 

numbers and unique characteristics, Generation Z is considered capable of making a significant 

contribution and influence in Indonesian politics (Wartoyo & Ginting, 2024). This demonstrates 

that Generation Z is not merely a bystander but also plays an active role in determining the 

country's political direction (Kurniawan et al., 2024).  

Furthermore, Generation Z's ability to disseminate information through various social 

media platforms is significant. Generation Z's affinity for technology and social media makes 

them a fan of anything online. Generation Z produces engaging and entertaining content with 

strong appeal, enabling them to disseminate political issues in unique ways. This encourages 

people to explore engaging content (Firamadhina & Krisnani, 2021). In this way, Generation Z 

can foster a more critical public discourse and encourage discussion on important issues, such as 

environmental concerns and social justice. 

As a generation with unique characteristics that differ from previous generations, 

Generation Z often displays doubts about existing political institutions, reflecting dissatisfaction 

with systems perceived as inadequate (Yahya, 2024). This encourages Generation Z to urge the 

government to improve its performance through social media. Generation Z frequently uses social 

media as a communication network to disseminate movements such as discussions, protests, and 

the like (Rahmawati et al., 2025). This demonstrates that this generation does not rely solely on 

formal channels to convey their aspirations but also uses collective action to exert pressure on the 

government. 

Generation Z's understanding of and familiarity with social media also initiates innovations 

in political campaigns that differ from those of previous generations. Currently, many political 

campaigns are widely circulated on social media, packaged with engaging and relevant elements, 

visuals, audio, and formats (Taneerat & Dongnadeng, 2024). This generation conducts creative 
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political campaigns while still inspiring the public (Syahputri & Katimin, 2024). Thus, political 

campaigns conducted with this creative approach not only educate the public but also inspire 

people to get involved. By presenting political issues in an engaging format, Generation Z is able 

to create a more open and inclusive dialogue. 

Generation Z also has the ability to influence public policy through mobilization and 

conveying aspirations to decision-makers. This generation's attention and concern for politics. 

When government policies are detrimental to the public, Generation Z can utilize social media to 

express criticism or even coordinate actions that mobilize the public, such as rallies, online 

petitions, and so on (Alifatunnisa et al., 2024). In this way, Generation Z plays a crucial role in 

the policy-making process that is more responsive to community needs. 

This study argues that Generation Z is not simply a passive demographic but a 

transformative force in Indonesia's political landscape. Their digital activism and political 

engagement are reshaping the structure of democratic participation. These findings suggest that 

Gen Z's political engagement is not simply a consequence of technological convenience, but 

reflects a cultural transformation in democratic participation that marks a paradigm shift from 

conventional politics to network-based politics and digital communities. 

Compared to Wahyudi & Loilatu's research, which highlighted Generation Z's political 

behavior in the virtual space and tended to focus on negative aspects such as hate speech and 

hoaxes, this study demonstrates the constructive side of Generation Z's use of digital media in 

building political awareness. Meanwhile, compared to Evita's study, which emphasized 

Generation Z's media usage patterns in seeking political information ahead of the 2024 elections, 

this study broadens the perspective by examining how these patterns develop into an active digital 

political movement. Compared with Ermawati's research, which discussed the role of Generation 

Z in election dynamics, this paper deepens the analysis by highlighting the cultural transformation 

and creativity of digital politics as a new force in the democratic system. 

Based on these findings, it is recommended that the government and election management 

bodies consider youth-oriented political communication strategies by utilizing short-form visual 

content on social media platforms such as TikTok, Instagram Reels, and YouTube Shorts. This 

strategy will not only improve the political literacy of the younger generation but also strengthen 

their active participation in the democratic process. Furthermore, political parties need to adopt a 

more inclusive and creative approach to reaching young voters to make political communication 

more interactive and participatory. 
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The Role of Generation Z in Reshaping Indonesian Politics 

In recent years, the role of Generation Z in Indonesian politics has become increasingly 

prominent, particularly in the lead-up to general elections. The presence of the internet and social 

media has shaped the way this generation thinks and acts in a political context. Social media has 

had a significant impact on Generation Z's political participation. As a broad and accessible 

platform for this generation, it helps them obtain information about potential leaders before 

elections and political issues (Mbuinga et al., 2025). This demonstrates that social media plays a 

crucial role in shaping political dynamics, particularly for Generation Z in Indonesia. One of 

Generation Z's key roles is their ability to disseminate information through various social media 

platforms, such as TikTok, Instagram, Twitter, and others. Generation Z plays a crucial role 

through these platforms to share views, discuss, and respond to emerging political issues (Yanti 

et al., 2024). 

Furthermore, Generation Z in Indonesia often expresses doubts about existing political 

institutions, reflecting dissatisfaction with a system they perceive as inadequate (Jayatissa, 2023). 

Driven by a desire to create positive change, this generation is seeking to engage in the political 

process, particularly in the lead-up to the 2024 presidential and legislative elections (Venus et al., 

2025). Active participation is expected to drive political reform, increasing government 

accountability and transparency in decision-making. Through social media, Generation Z 

disseminates information and builds public discourse, encouraging discussion on important issues 

such as environmental sustainability and social justice. Thus, Generation Z's role is not solely 

focused on electing leaders but also on restructuring political structures, becoming drivers of 

greater change for a future democracy that is inclusive and responsive to the needs of the people 

(Mulyadi et al., 2024).  

Furthermore, Generation Z also demonstrates innovation in political campaigns. As a 

generation familiar with social media, Generation Z utilizes social media content for engaging, 

entertaining, creative, and informative political campaigns. By incorporating a variety of visual 

elements in a relaxed style and packaged in a way that is highly relevant to current circumstances, 

Generation Z can engage the public in their political campaigns (Mulyadi et al., 2024). Therefore, 

campaign strategies that prioritize creativity by this generation are more effective in capturing 

public attention and bringing new innovations to Indonesian political campaigns (Kulau, 2024). 

In politics, which ultimately results in public policy, Generation Z also plays a role. Generation 

Z has the ability to influence public policy in various ways, particularly by mobilizing and 

conveying their aspirations to decision-makers (Wijaya et al., 2024). Generation Z's political 

awareness and use of technology can enable them to organize movements and campaigns that 
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capture public attention and thus influence public policy (Sadikin, 2025). If Generation Z feels 

that a policy is inappropriate, they can initiate a public outreach campaign to change it. Therefore, 

Generation Z's role in shaping public policy is crucial. 

Thus, Generation Z's role in Indonesian politics reflects a significant shift in how 

individuals interact with politics and government (Dewi et al., 2025). With their potential, this 

generation is expected to be a catalyst for positive change, helping build a more responsive and 

democratic political system (Panzi & Dewantara, 2023). 

Therefore, the role of Generation Z in Indonesian politics reflects a significant shift in how 

individuals interact with politics and government. With their potential, this generation is expected 

to be a catalyst for positive change, helping build a more responsive and democratic political 

system. Furthermore, the findings in this section also corroborate Evita's research, which shows 

that although Generation Z's political information consumption is incidental and short-lived, they 

still prioritize the authenticity and credibility of the information. However, unlike that research, 

this study finds that Generation Z not only consumes information but also actively produces and 

distributes it as a form of digital political participation. These findings broaden the understanding 

of how Generation Z acts not only as an audience but also as a digital political actor capable of 

influencing public opinion. 

The role of Generation Z in reshaping Indonesian politics can be presented in the following 

image. 

Figure 1. The Role of Generation Z in Reshaping Indonesian Politics 

 

 

The Future of Generation Z in Indonesian Politics 

The future of Generation Z in Indonesian politics promises exciting dynamics and potential. 

Generation Z, accustomed to and dominated by technology since childhood, has extensive access 

to information and interaction with political issues. This generation will significantly influence 

the future direction of Indonesian politics (Yulida & Tarigan, 2024).  
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Generation Z shows significant interest in politics, especially as elections approach. With 

critical thinking and no longer dictated by their parents, Generation Z has the independence to 

make their own political choices (Faisal et al., 2025). Active involvement in politics creates 

opportunities for Generation Z to form their own views and aspirations. With better access to 

information, this generation can critically examine potential leaders and policies (Mulyono, 

2024). This suggests that the future of Indonesian politics will be influenced by the voices and 

choices of this younger generation, who are increasingly aware of their rights and responsibilities 

as citizens (Adi et al., 2024).  

Social media has become a primary tool for Generation Z to communicate and share 

political views. Generation Z utilizes social media effectively to disseminate political issues, as 

political content, movements, and discussions are generated through social media (Setyanti et al., 

2024). The use of social media for innovative political campaigns is one of the hallmarks of this 

generation. The content they produce often combines engaging visual elements with a strong 

message. This approach not only makes information easier to digest but also encourages 

discussion and engagement among peers (Rois et al., 2024). In this way, Generation Z can shape 

public opinion and influence the direction of government policy. 

Despite showing a strong interest in politics, Generation Z is often skeptical of existing 

political institutions. Dissatisfaction with a system perceived as incapable of serving them drives 

this generation to demand accountability and transparency from leaders (Armani & Inayatullah, 

2024). This skepticism reflects a desire for real change in the political system. This dissatisfaction 

can also be a driving force for political innovation. Generation Z tends to seek alternative 

solutions and boldly raise critical questions about existing policies. With a passion for change, 

this generation does not hesitate to get involved in social movements demanding reform 

(Simbolon et al., 2021). The future of Indonesian politics will likely be influenced by Generation 

Z's ability to drive change and fight for social justice. 

Generation Z has great potential to influence future public policy. By mobilizing and 

conveying their aspirations to decision-makers, this generation can shift attention to issues they 

deem important (Stewart, 2022). Involvement in social movements, campaigns, and political 

advocacy can result in significant changes in public policy. By leveraging technology, Generation 

Z can organize campaigns that capture the attention of the wider public (Sumerta et al., 2024). 

Online petitions, advocacy, and collective action are effective methods for voicing their 

aspirations. When the resulting policies do not meet expectations, this generation can initiate 

movements to change them (Chen et al., 2021). Therefore, the future of Generation Z in 
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Indonesian politics will depend heavily on how effectively this generation can influence decision-

making. 

To reinforce these findings, this study asserts that the future of Indonesian politics will be 

determined by Generation Z's ability to balance digital activism with conventional political 

participation. Efforts are needed from educational institutions, the government, and political 

parties to provide political education relevant to the digital world so this generation can channel 

their aspirations constructively. With such support, Generation Z will become not only consumers 

of information, but also producers of ideas and agents of change, contributing to a more 

participatory and sustainable democracy.  

 

CONCLUSION 

This study has demonstrated that Generation Z occupies a pivotal position in reshaping 

Indonesian politics through multifaceted forms of participation, ranging from electoral 

engagement and digital campaigning to issue-based activism and policy advocacy. In line with 

the research objectives, the analysis shows that Generation Z not only assumes the role of voters, 

but also functions as agenda-setters and political communicators who strategically leverage social 

media to construct narratives, mobilize support, and scrutinize state performance. These patterns 

of engagement indicate a shift from conventional, party-centric participation toward more fluid, 

networked, and digitally mediated modes of political involvement. 

The key findings suggest that Generation Z’s combination of technological fluency, critical 

orientation toward political institutions, and preference for issue-focused politics carries 

significant implications for the quality of democracy and public policy responsiveness in 

Indonesia. Their activities contribute to expanding the public sphere, enhancing political 

accountability, and encouraging more inclusive and participatory forms of governance. 

Conceptually, the study contributes to the existing body of knowledge by offering a 

comprehensive mapping of Indonesian Generation Z’s digital political behavior, thereby 

enriching debates on youth, digital democracy, and political transformation in the Global South. 

Future research should employ longitudinal and mixed-method designs to track behavioral 

changes beyond the 2024 general election, investigate variations across regional and rural 

contexts, and conduct cross-national comparisons to better understand how digital political 

engagement among youth may reconfigure democratic practices in diverse socio-political 

settings. 
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